
The formula  
for success 
Flood Wood Care was replacing the majority of its formulas with 
a new product line called Flood Pro Series. The brand needed to 
connect with pros in the industry, who tend to resist change. 
 
hfa created a new campaign focused on proven advantages  
and product technologies. Messaging across paid, owned and 
earned platforms showed customers the Flood brand had 
“success down to a science.” 

NEW CAMPAIGN WITH CONNECTIONS PLAN 

SUCCESS STORY 
FLOOD® WOOD CARE 



Spent on Flood Pro Series 

product pages compared  

to the site average MORE TIME 
50% 

Page views of Flood Pro 

Series product pages since 

the campaign launch UNIQUE 
29k+ 

YOY in unique page views of 

flood.com, primarily during 

the campaign period INCREASE 
24% 








